
LOGO DELLA STRUTTURA PRIMARIA 

COURSE:  Agricultural Economics 

ACADEMIC YEAR: 

TYPE OF  EDUCATIONAL ACTIVITY: (Basic, Characterizing, Affine, Free choice, Other) Basic 

TEACHER:  Biagio Perretti 

e-mail: biagio.perretti@unibas.it website:  

phone: 0039/0971205430 mobile (optional):  

Language: Italian 

ECTS:  lessons 8  

tutorials/practice 1 

n. of hours: lessons 64  

tutorials/practice 16  

 

Campus: Potenza 

Dept./School: SAFE 

Program: 

Semester: First 

EDUCATIONAL GOALS AND EXPECTED LEARNING OUTCOMES 

Achievement of knowledge of basic information on the Italian agricultural  system 

Knowledge  about the Italian agricultural enterprises and farms,  structural heterogeneity, regional specificities.  

Knowledge of principles and methodologies for  the preparation of the annual financial statements  of agricultural 

enterprises, according to the Italian and European Legislation.   

Skills for the preparation  and analysis of the annual financial statements of farms. 

Knowledge of agricultural markets structure and dynamics, agribusiness systems 

Knowledge of basic principles and methodologies of the agricultural marketing. 

PRE-REQUIREMENTS 

No specific pre-riquirements  from university level courses are needed. It’s sufficient to bring competencies and skills 

provided by the high school programs, in Maths and in Italian language for written and oral communication.   

SYLLABUS 

1- Agricultural system  structure in Italy. Main sectors and territorial specificities 

2- Agricultural Inputs classifications in the Italian agricultural production management 

3- Accounting In Agricultural enterprises according to the Italian Civil Code. 

4- Fiscal  policies in agriculture. Main special systems of implementation of taxes and tariffs in the Italian Agriculture.  

5- Analysis of costs, 

6  Investment  analysis in agriculture, multiannual  productions and livestock cases 

7- Competition analysis in agricultural markets.   

8 –Agrifood markets. Agribusiness structure.. Principles of agricultural marketing   

9 –guided exercises on case studies. 

 

TEACHING METHODS 

Lectures and classroom tutorials  

 

EVALUATION METHODS 

Homeworks 

Written tests 

final oral test.  

 

TEXTBOOKS AND ON-LINE EDUCATIONAL MATERIAL. 

1- Gabriele Dono (2015) Dispense di Economia dell’Azienda Agraria e dei Mercati.   Dipartimento Di Scienze E 

Tecnologie Per L’agricoltura, Le Foreste, La Natura E L’energia DAFNE Università della Tuscia Viterbo.   

2- Caterina Dell’erba (2015) L’IVA e Regime Fiscale in Agricoltura. E-Book Serie Fisco e Tasse  Maggioli Editore 

3- A.Foglio,( 2007) Il Marketing Agro-alimentare, Mercato e strategie di  Commercializzazione di Franco Angeli. 

Editore, Milano. 
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INTERACTION WITH STUDENTS. 

All classes are highly interactive, with discussion of homework, simulations, group work.  

Students are received by the teacher  on a weekly schedule, and upon appointment for clarifications and assistance 

on the course content, learning strategies, tests results.   

EXAMINATION SESSIONS (to be confirmed)
1
 

22/1/2020, 19/02/2020, 26/3/2020, 16/4/2020, 28/5/2020, 25/6/2020, 23/7/2020, 24/09/2020, 22/10/2020, 

05/11/2020, 18/12/2020 

 

SEMINARS BY EXTERNAL EXPERTS        YES □X    NO □  

FURTHER INFORMATION 

The teacher  can discuss  in English the topics of the course.  

 

 

 

 

                                                           
1
 Subject to changes: check the web site of the Teacher or the Department/School for updates. 


